Trailer Builder

Combining tradition and progress
It is safe to say that O’Phee is a classic family-owned business.
Established almost half a century ago, there is that typical
aura of tradition surrounding it, and if you call up, it is
highly likely you will speak directly to an O’Phee. But, the
company is also is an influential force in modern Australian
trailer design.
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According to Mick, the O’Phee brand is
all about offering that “one-stop-shop”

environment you find in Australia. As an

Everyone can build a standard trailer, but only
few can design a product that will last in the trying
transport environment you find in Australia.
Mick and Sharon O’Phee with show ambassador Shane Webcke

experience many in the industry have
been talking about recently. “I know it’s
somewhat of a buzz word at the moment,
but we really want to be the one point of
contact from design to final product – all
supervised by our highly qualified staff.
Every team member is part of the O’Phee
family and committed to high quality
production.”
Still owned and managed by Mick and
Sharon O’Phee and located in the Brisbane
suburb of Rocklea, O’Phee has established
a reputation for solid engineering and
personal back-up service. “We want to
offer the transport industry performance,
reliability and excellent customer service
underwritten by the O’Phee [family]
name,” says Mick. “In that sense, what we
do goes way beyond designing and selling
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We’ll always stay an
Australian-owned family business.
Strong, reliable and honest.
marketplace that made O’Phee venture into

container. Now O’Phee have progressed to
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a 40/40 A-double design, as well as other
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next half-century in the industry. And with

one 20-foot container, which pulled a
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second trailer was able to carry two more

a very long period of time well before
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20-foot containers or a single 20’/ 40’

implementation of 2009, but we were

improvement. “I think we have only just
scratched the surface,” says Mick. “If you
keep your eyes and ears open, you will
always come across new opportunities to
make our industry safer and more efficient.
That’s were we want to step in and lead
from the front.”
But, despite that on-going commitment
to grow and influence Australian trailer
design, one thing is not going to change,
according to Mick. “We’ll always stay an
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Double digit gains in fuel efficiency. An unmatched lifecycle cost.
And much, much more. Thermo King has developed a new platform
that combines our very best with the very best to come.

Australian-owned family business. Strong,
reliable and honest.”

Contact
O’Phee Trailers Pty Ltd
Rocklea QLD 4106
Phone: 07 3277 1855
Fax: 07 3277 9376.
Web: www.opheetrailers.com.au
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Thermo King belongs to Ingersoll Rand’s family of brands, including Club Car®, Ingersoll Rand®, Schlage® and Trane®.
www.thermoking.com.au
Ingersoll Rand is a world leader in creating and sustaining safe, comfortable and efficient environments.
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